Personas versus Market Segments


After a review of major refrigerator manufacturer websites (Maytag, whirlpool, Sub-zero), I came to the conclusion that market segments for refrigerators are somewhat limiting when it comes to describing user tasks.  In most cases, refrigerators are separated into commercial and home uses.  I decided to focus on the home market, since it is likely larger, and I would not have easy access to commercial users.  Within the home market can be further divided into developers of new housing units, homeowners who are renovating/updating, and homeowners who are replacing failed refrigerators.  These segments still do not capture the range of users who interact with a household refrigerator. Actual users of a home refrigerator are a much more diverse group, including:  parents, children, single people, renters, busy people, people who like to cook, and people who think that cooking consists of dialing for take-out.  Since the people who purchase and use refrigerators diverge, I have chosen to user personas to guide the research process.

Personas for the Intelligent Refrigerator
As an initial set of personas representing use patterns, I chose three personas that reflected different living and economic situations.

Persona 1 – David busy Dad


David the busy Dad is a 41 year-old father of 3.  His boys, Timmy, Tommy, and Carmine are 13, 11, and 7 years old. He and his wife (Marj)  both work full-time jobs, although they both have flex time and take turns picking up the boys from extracurricular activities and preparing dinner. While they are on a budget, they sometimes end up splurging on takeout or meals that have pre-prepared components that they can just heat up.


Time is a big factor as they are often rushed with each of the boys participating in so many different extracurricular activities. They try to sit down once a week with the entire family to talk about what they want to eat for the week, and then David goes to the grocery store to “stock-up” on the things they will need.  Most weeks they end up making multiple trips to the store, as a family of 5 runs out of items a lot.
Persona 2 – Susan single professional


Susan the single is a 28 year old software engineer.  She lives in an apartment that she shares with a roommate who is not related to her. Susan and her roommate share a bathroom, a kitchen, and a living room. They sometimes cook meals together, but they are often so busy that they will go the entire workweek without seeing each other.

Susan is active in a few professional and civic groups outside of her job, so she’s usually busy several weeknights, and she usually goes out with friends on the weekends, including for dinner.  She enjoys cooking meals and tries to do it several times a week, but she often gets busy and ends up not cooking the food that she has purchased. 
Personal 3 –Alicia adolescent


Alicia is a 13 year-old and an avid soccer-player.  She lives with her single mom in a house in the suburbs. Her mom (Sally) works full time as a paralegal and does her best to keep up with Alicia’s extracurricular activities and her sometimes demanding job.  

Alicia likes to make dinner to help out her busy mom.  Often, Alicia will take the late bus home from soccer practice and beat her mom home.  On occasion she will make a simple dinner that she and her mom have prepared before.  Since Alicia does not drive, she has to make do with whatever is in the kitchen already, sometimes running over to a friend’s house across the street to borrow ingredients.  Alicia does not usually go on shopping trips but will write down things that she knows they are out of or that they might need on a pad on the kitchen counter.

